BUYERS OFFER MORE FOR A STAGED HOME
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HELPING A POTENTIAL BUYER VIEW A HOUSE
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MEDIAN DOLLAR VALUE SPENT ON HOME STAGING PER HOME: F 0| @
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CHANGE IN THE DOLLAR VALUE BUYER IS WILLING TO OFFER FOR A STAGED HOME:
Increase of Unsure No impact Increase of Increase of Increase of
1%-5% 6%-10% 11%-15% 16%-20%
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WHO PAYS FOR HOME STAGING?
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oy ©f REALTORS® offer home staging
62 A’ services to sellers
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os oOf sellers pay for staging after the
1 0 A' home is sold
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os ©f sellers pay for staging before
39% listing the home
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3‘y of a REALTORS®' firm pay for the
% home staging service
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Source: NATIONAL ASSOCIATION OF REALTORS® 2015 Profile of Home Staging
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