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Consumers appear to be more confident nowadays with their ability to spend money
and pay their mortgages. Take a look at how these stats vary among generations.

“I'm not at all worried about my
ability to pay my mortgage.”
(among homeowners)

“I feel more free to spend money
today than a few years ago.”

Millennials: Millennials:

56% 46%

44% 98%

Boomers: Boomers:

39% 714%

Matures: Matures:

44% 87%
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